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Research on Scenic Spot Construction Strategies under the “Check-in” Tourism Craze

Wang Yong
Zhuhai Yunlang Technology Co., Ltd., Zhuhai, Guangdong, 519000, China

Abstract: Under the current economic situation and the overall tourism environment, tourists’ consumption psychology and
behavior are also undergoing changes. The development of network technologies represented by online communication tools,
social platforms, and short-video apps has boosted the rise of “check-in” tourism. This paper explores the impact of “check-
in” tourism on the construction and operation of scenic spots, and puts forward reasonable suggestions on how scenic spots
can adapt to the current “check-in” trend and avoid the drawbacks brought by “check-in” tourism, with the aim of providing
strategic references for the better development of the scenic spot industry in the future and better playing the leading role of
scenic spots in the tourism economy.
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