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Consumer Interaction and Consumption Behavior Mechanisms in Social Commerce from the
Perspective of Value Creation and Co—creation
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Abstract: This study, from the perspectives of value creation and co-creation, examines how interaction touch-points and
enterprise interactions influence consumer engagement and purchase intention in social commerce. Two consumer behavior
models were developed and empirically tested through a questionnaire survey. The results indicate that interaction touch-points
have a significant positive effect on consumers’ interaction intention, which is further strengthened by enterprise interaction.
Interaction intention positively affects actual interaction behavior and mediates the relationship between touch-points and
behavior. Both interaction touch-points and enterprise interaction positively influence purchase intention, while demographic
factors significantly affect interaction intention and behavior but have limited impact on purchase intention. The findings
provide theoretical and practical insights for enterprises to optimize interaction touch-points, enhance direct engagement with
consumers, and foster stronger participation and purchase intention in social commerce.
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