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Research on the design and marketing of packaging bottle based on the concept of green, low

carbon and environmental protection
Yaxi Sun, Baofang Miao, Huixin Ren, Tianxing Fan , Ying He
Department of Economics and Business Administration, Yibin University 644000, Yibin City, Sichuan Province
Abstract: In recent years, with the improvement of people's living standards, the pace of consumption in China has been a
ccelerating. In order to maximize profits, some companies pursue luxury packaging excessively, leading to severely unreason
able packaging choices. This not only consumes a large amount of manpower and material resources, but also generates a 1
arge amount of packaging waste, which hinders the sustainable development of China's packaging industry. With the widespr
ead attention of ecological environment around the world, China's packaging industry is beginning to show a trend of green,
ecological, and low-carbon development. However, there is no mature design method for achieving green packaging yet. W
ith the promotion of the "14th Five-Year Plan" and the national "dual carbon" development strategy, the implementation of t
he green and low-carbon development concept to promote harmonious coexistence between humans and nature, and the pro
motion of green and low-carbon development have become the new direction of industry development, as well as the imple
mentation of the "Made in China 2025" strategy. Therefore, promoting green and low-carbon design is very important. This
study takes the S202210641144X project "Aiqing Bottle Co., Ltd." in the 2022 provincial college students' innovation and e
ntrepreneurship competition as the research object. Starting from the perspective of green and low-carbon environmental prot
ection, it analyzes the characteristics and existing problems of packaging bottles on the current market, and proposes a new
type of packaging bottle design. It elaborates on the design principles and packaging design, fully reflecting the concepts o
f green, low-carbon, and environmental protection in packaging bottles, and looks forward to its application value, and form
ulates corresponding marketing strategies to promote it through new media.
Keywords: Green and low carbon; Environmental protection; Packaging bottle design; Marketing promotion
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