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Research on Evaluation and Enhancement Strategies of Traditional Village Scenic Area

Construction Based on Tourism Image System (TIS) — Taking Hangzhou as an Example
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Zhejiang Gongshang University Hangzhou College of Commerce, Hangzhou, Zhejiang, 311599, China

Abstract: As a rich and unique cultural heritage in China, traditional villages in Jiangnan attract tourists’ attention with their
ancient architecture, water town scenery, and beautiful history. However, with the construction of traditional village scenic
spots, the tourism image of some traditional villages has been distorted and lost its authenticity. How to better protect and
enhance the tourism image of traditional villages, attract and retain tourists, has become an important and challenging issue.
This study takes the Hangzhou area as an example, and through questionnaire surveys, in-depth interviews, and content
analysis, uses the Tourism Destination Image System (TIS) framework based on tourist perception to obtain opinions and
feedback from tourists, formulate effective improvement strategies, and provide theoretical and practical support for enhancing
the tourism image, attractiveness, and competitiveness of scenic spots.
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