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Abstract: The goal of this paper is to conduct an in-depth study of the development trend of visual communication design and its
application strategies on social media platforms in the context of the digital media era. This paper first analyzes the challenges
and opportunities in the field of visual communication design from the perspective of technological change and user demand
changes. Then, this paper will put forward a series of targeted design strategies and suggestions, aiming to provide new
thinking paths and practical directions for practitioners in the field of visual communication design. In terms of technological
change, this article will focus on the following aspects: the rapid development of digital technology, the widespread application
of artificial intelligence, and the rise of virtual reality and augmented reality technology. The emergence of these technologies
has brought new forms of expression and communication channels to visual communication design, and provided a broader
space for design creation. In terms of the changes in user needs, this paper will analyze the following aspects: the change of
users’ aesthetic concepts in the Internet environment, the pursuit of users’ speed and efficiency of information dissemination,
and the changes in user interaction behavior on social media platforms. These changes have put forward higher requirements
for visual communication design, prompting designers to continuously adjust their design strategies to meet the increasingly
diverse needs of users.
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