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Research on Brand Construction of Yanqi Wine Enterprises under the Background of “the
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Abstract: Yanqi, located at the transportation hub of northern and southern Xinjiang, is a shining pearl along the ancient
Silk Road. Meanwhile, as one of the four major wine-producing regions in Xinjiang, Yanqi boasts superior grape quality and
premium wine materials, gaining a certain level of recognition within the region. This article aims to enhance the awareness
of Yanqi wine through brand building and promote it on “the Belt and Road” economic platform, increasing enterprise
profitability and elevating the international influence of the Chinese wine industry. Additionally, introducing brand building
models to local wine enterprises will ultimately stimulate local economic development and inject new vitality into poverty
alleviation for farmers in Xinjiang.
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