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Research on the Strategy of Enhancing the Image of Shenyang Tourism Destination Based on

Online Travel Notes

Zhijing Dong Chaowei Sun”

Liaoning Technical University College of Business Administration, Huludao, Liaoning, 125100, China

Abstract: In the study of regional tourism development strategies, shaping distinctive tourism brands and enhancing urban
image have become key issues. This paper takes Shenyang as an example and uses the “cognitive emotional” theoretical
framework to deeply analyze its perceived image as a tourist destination through content analysis. Research reveals that
tourism resources in Shenyang cover four dimensions: geographical location, core attractions, service facilities, and
environmental atmosphere. Tourist’ cognition focuses on attracting objects, while their cognition of service facilities is
insufficient. Overall, tourist reviews are positive, but negative feedback is concentrated on service facilities, accommodation,
transportation, and service experience. Based on this, strategies are proposed to strengthen the deep development of culture,
improve service facilities, promote ice and snow tourism, and build an online publicity system to comprehensively enhance
the tourism image of Shenyang.
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