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Research on the Guiding Role of Market Demand Analysis on Enterprise Product Innovation
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Abstract: Market demand analysis plays a crucial role in enterprise product innovation. With the continuous changes in
the market environment, enterprises must pay close attention to consumer needs in order to design and innovate products
according to these needs, thereby improving their market competitiveness and profitability. This paper explores the key role of
market demand analysis in promoting product innovation by analyzing the relationship between market demand and product
innovation. This paper first introduces the basic concept and importance of market demand analysis, then analyzes how market
demand affects different stages of product innovation, and finally explains how to guide the practical application of product
innovation through demand analysis based on specific cases. The study finds that in-depth market demand analysis can help
enterprises clarify the direction of innovation, optimize product design, and improve market adaptability.
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