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Research on the influence mechanism of different interaction characteristics and network
structure on brand competition
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Abstract: In social media environment, consumer interaction has an important impact on the enterprise product diffusion and
the transformation of competition idea. But the necessary premise of consumer interaction lies in whether products have the
interactive content. Different interactive content can trigger consumer interaction and form consumer interpersonal network,
thus making products "flow" in the intricate "network channels". So this article analysis the influence of the interactive
content, consumer interaction, consumers network structure on brand competition, and drawn a series of important research
conclusions, which make up for the shortcomings of current research, and provide important discoveries and suggestions
of brand competition and to implement relevant social network marketing. We found that: (1) the structural characteristics
of consumer cluster network are the main factors in deciding the success or failure of competition ,because the essence
of competition among different brands is the collision, penetration and transformation between consumer clusters; (2) the
interactive degree of product interactive content can determine the structural characteristics of consumer cluster network
and further affect the competition of enterprises; (3) even the product of enterprise has high natural attributes , which cannot
compensate for the loss of benefits caused by the lack of interactive attributes.
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