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Digital Human Marketing: Application Status, Influencing Factors and Development Trends
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Abstract: This paper conducts research on digital human marketing, elaborates on its theoretical foundation and application

status, analyzes the key factors influencing marketing effectiveness, points out the current problems such as cognitive-

experiential contradictions, high application thresholds, homogenization, and lack of ethical norms, and explores the

development trends. Supported by theories related to individual cognition, information processing, and emotional interaction,

digital human marketing is widely applied in various fields including brand endorsement and intelligent customer service. Its

effectiveness is affected by factors from three aspects: consumers, enterprises, and the environment. Despite facing numerous

challenges, with technological empowerment, scenario expansion, and improved standardization, it will achieve upgraded

interactive experiences, full-domain application coverage, and value accumulation in the future, becoming an important

driving force for the development of the digital economy.
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