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Abstract: This paper focuses on the digital empowerment of the overseas promotion and dissemination of China's "Li"
(propriety) culture, taking tea culture as the entry point to conduct an in-depth analysis of the dissemination logic of
"Li" culture. It sorts out the connotations and values of China's "Li" culture, expounds its multi-dimensional reflections
in the material, ritual and spiritual dimensions of tea culture, and reveals the traditional predicaments faced in overseas
dissemination, such as abstraction and contextual detachment. Based on the compatibility of communication paradigms and
the core logic of "transmission-translation-co-construction", this paper analyzes the mechanism of digital empowerment and
clarifies the adaptive value of immersive experience and strong interactivity for the dissemination of "Li". Meanwhile, it
directly addresses key challenges such as technical ethics and cultural translation. Finally, from the dimensions of constructing
immersive "Li" scenarios and designing interactive "Li" practices, it puts forward digital promotion strategies, providing
theoretical references and practical paths for China's "Li" culture to go global through tea culture, break through the shackles
of dissemination, and achieve international appreciation and co-construction.
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