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Research on AT Empowering Cloud-Based Chain Operation, Marketing, and Customer
Service Precision —— A Case Study of Local Life Service in the Beauty Industry
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Abstract: With the acceleration of consumption upgrading in China, the digital transformation of the local life services
industry continues to deepen, and cloud-based chain operations have become an important trend in the industry's
development. Against the backdrop of cloud chain marketing, with intensifying market competition and continuously
changing consumer demands, the drawbacks of traditional marketing models—high costs and low efficiency—are
becoming increasingly prominent. This study focuses on how Al technology empowers precise marketing and customer
service in the beauty industry to achieve the goal of cost reduction and efficiency improvement. Research shows that
Al can significantly optimize cloud chain marketing processes in areas such as precision marketing, customer service,
and supply chain management, reduce operational costs, and improve marketing efficiency, providing cloud chain
enterprises with strong competitive advantages in a highly competitive market. It has important theoretical and practical
significance for promoting the sustainable development of the cloud chain industry.
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