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Research on Precision Marketing Methods and Practical Applications for Higher Education
Textbooks
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Abstract: The higher education textbook market has reached saturation, with average sales per textbook continuously
declining. Traditional broad-spectrum marketing approaches prove inefficient. Given the unique characteristics of textbook
marketing, this study argues that precision marketing hinges not on information delivery speed but on precise supply-demand
alignment, requiring a shift from a "textbook compilation-oriented mindset" to a "target audience-focused approach." The
paper proposes a precision marketing methodology that leverages three key dimensions—curriculum content, instructors, and
competitive relationships—to identify target audiences through cross-screening, utilizing educational services as a vehicle for
targeted engagement and conversion. This approach has been validated in publishing practice, achieving over 70% conversion
rates per textbook. At its core, precision marketing involves employing editorial expertise to narrow down target audiences
and enhance outreach effectiveness.
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