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Research and Practice on the Teaching of Dynamic Graphic Design Based on Brand Building
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Abstract: Against the backdrop of the rapid development of the digital media art industry, the Dynamic Graphic Design
course aims to address the issues of the separation between artistic expression and commercial logic in traditional design
education and the lagging of teaching models behind the development of dynamic media technology. The course centers on
brand positioning, visual style, color application, and animation rhythm, integrating theoretical explanations with practical
exercises to enable students to master the complete process from brand strategy formulation to dynamic visual presentation.
The teaching content covers the construction of brand visual systems, the brand empowerment mechanism of dynamic
graphic design, and the course teaching design based on brand building, including the reconstruction of course objectives,
modularized teaching content, and innovative teaching methods. The course adopts innovative teaching models such as a dual-
mentor system, Al-assisted design, and cross-disciplinary collaboration to enhance students’ practical abilities and market
competitiveness. The practical component focuses on real brand cases, allowing students to explore the application of dynamic
graphics in brand communication through project-based learning and improving their brand narrative skills.
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