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Abstract: With the rapid development of globalization and informatization, the education industry is constantly innovating its
teaching models, especially in the field of higher education, where course design is gradually trending towards digitalization.
Against this backdrop, the design of digital brand management courses has become an important research direction. Based
on the concept of perfect education and taking the Quilian Business School of Chongging Yitong University as an example,
this paper explores the content design of digital brand management courses based on the concept of perfect education and
the school's "Four-in-One + Dual College System + Characteristic Courses" education model. The aim is to construct a
practical teaching framework integrating "Perfect Projects”, "AIGC", and "University-Enterprise Business Competitions". By
focusing on the core essence of the concept of perfect education and combining the current situation and trends in the field
of brand management, this paper designs a new course framework, emphasizing the systematicness, comprehensiveness, and
practicality of knowledge. At the same time, it proposes specific implementation paths for this course framework, analyzes
the integration paths between the course and practical projects, and puts forward a PBL + project-based teaching innovation
model, striving to provide a new perspective and solution for digital brand management education.
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