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Research on Marketing Practice Teaching Oriented towards Digital Marketing Talents: A
Case Study of Chongqing Yitong University

Fan Baozhu

Chongqing College of Mobile Communication, China Chonggqing 401520

Abstract: Against the backdrop of the "Internet +" driving the digital transformation of traditional industries and big data and
artificial intelligence reshaping the marketing landscape, traditional marketing teaching is confronted with the predicament
of a disconnect between talent cultivation and industry demands. This paper, centered on the educational positioning of
"Information Industry Business School" of Chongqing Yitong University, explores the reform path of marketing practice
teaching oriented towards digital marketing talents: optimizing the curriculum system through the transformation of teaching
and research achievements, building a collaborative platform of "disciplinary competitions + school-enterprise cooperation
+ training rooms", enhancing the practical abilities of teachers and students, and deepening the integration of industry and
education. The ultimate goal is to cultivate new marketing talents with new business thinking and new media operation
capabilities. This paper aims to provide a reference for the reform of practical teaching in marketing majors in other
application-oriented universities.
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	以数字营销人才为导向的营销实践教学研究—以重庆移

通学院为例

