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The Path of Innovation and Entrepreneurship Education in the Context of University
Student Communities— Taking the Brand Marketing Practice of Guilin Rice Noodles as an
Example

Liu Fangrong, Wei Jianing, Wei Jingkai, Zhang Jingya, Wang Liyan’

Guilin University of Electronic Technology, China Guangxi Guilin 541004

Abstract: This article integrates innovation and entrepreneurship education into brand marketing practices, using
the "Guilin Rice Noodles" brand marketing project as the carrier, to construct a four-in-one model of innovation and
entrepreneurship education: "course teaching - project training - community operation - effect evaluation". By organizing
students to participate in real marketing projects such as creating promotional short videos for Guilin Rice Noodles,
operating social media, and planning campus activities, it explores the path of "learning by doing and creating while
learning" in the community scenarios of university students' innovation and entrepreneurship education. The practice
shows that this model effectively enhances students' market analysis skills, brand operation capabilities, and teamwork
abilities, providing a replicable practical model for the deep integration of local characteristic industries and university
innovation and entrepreneurship education.
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