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New Paradigm of Fashion Design Teaching under the Background of AIGC
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Abstract: In the context of the digital age, AIGC, as a high-tech that has disruptive significance for content creation models,
has enormous development potential and broad application prospects. This paper constructs a new paradigm for clothing
design teaching based on AIGC human-machine co creation. Firstly, the evolution of fashion design paradigms was discussed.
Then, the technical background and potential of AIGC were analyzed, and application cases of AIGC in clothing design were
introduced through examples from around the world. Finally, based on the practical work needs of designers, a new paradigm
for digital fashion design teaching was constructed. The proposed new paradigm can improve design efficiency, expand design
possibilities, reduce work difficulty, and promote customized development. Providing theoretical support for the in-depth
application of AIGC technology in the field of fashion design is of great significance for promoting the development of fashion
design teaching in the era of logarithmic intelligence.
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