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The application of cross—disciplinary media forms of wave spectrum art in the commercial
field

Guo Bu'er
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Abstract: Pop Art, as an art form that emerged in the 20th century, has a broader range of media than any other art form in
any previous period. This article explores the value of Pop Art in the commercial field by tracing the emergence of its cross-
media forms and its cross-sector applications. As a popular art form, Pop Art's relationship between fashionable cultural
connotations and artistic expression can be termed as popular fashion art. Due to its rich artistic expression techniques and

themes, Pop Art can enter daily life in a reasonable way. Popular culture, technology, and fashion are one of the modes through

which artworks enter the commercial realm.
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