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An exploration on the linguistic construction characteristics and cross—cultural translation
strategies of cosmetics trademarks

Cheng Fengping, Dong Yufang
Fuzhou Technology and Business University, China Fujian Fuzhou 350715

Abstract: As the core carrier of brand culture, cosmetic trademarks are characteristic of being aesthetic, utilitarian
and cultural in their linguistic construction, which directly affect the effect of brand communication and market
competitiveness. This paper, taking cosmetic trademarks as the research object, explores their unique characteristics in
vocabulary selection, sentence structure construction and rhetoric application. Combined with the core issues such as
cultural differences and aesthetic differences in cross-cultural communication, it analyzes the misunderstandings and
deficiencies in the current translation of cosmetic trademarks, and then puts forward adaptive translation strategies to
realize the organic integration of the linguistic beauty of trademarks, brand connotation and the culture of the target
market, providing theoretical reference and practical reference for the cross-cultural communication of cosmetic brands.
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