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Communication Characteristics of Chinese Online Dramas in Vietnam
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Abstract: In the face of rapid globalisation and the development of digital media, more and more Chinese online drama

works are becoming vehicles for cross-cultural communication in China. Vietnam is a country that has close cultural

connections with China and it is becoming an important market for spreading Chinese online drama overseas. In the past

few years with development of OTT platform and appearance of short form video media, how Chinese online drama

is being distributed in Vietnam has changed, also the audience is becoming younger as well as active on social media

platforms. However, they still have trouble with things like culture getting a discount and other countries competing.

After analyzing the current communication situation, this article summarizes the main communication features of

Chinese online dramas in Vietnam and then puts forward related optimizing routes in order to improve cross-culture

communication effect.
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