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The Imagery Representation of Xinjiang's Historical and Cultural Resources through
Cultural and Creative Products

Li Siqi, Yang Lei

Xinjiang University, China Xinjiang Urumqi 830000

Abstract: This paper takes the cultural and creative products in Xinjiang and the rich historical and cultural resources
on which they rely as its research objects. It systematically reviews the design practices and classification system of
these products, and explores the intrinsic relationship between historical and cultural resources and cultural and creative
products. The research shows that Xinjiang's historical and cultural resources and its cultural and creative products
are closely linked in terms of forms of expression and content transformation. Incorporating imagery representation
techniques into the design process of cultural and creative products can effectively enhance their artistic conception and
cultural connotation. Through the imagery extraction and modern expression of historical and cultural resources, ancient
culture can be presented in a more evocative way in contemporary cultural and creative products. Against the backdrop
of the continuous upgrading of the cultural and creative industries, deeply exploring and innovatively transforming
historical and cultural resources into influential cultural and creative products not only helps to enhance the public's
cultural identity, but also provides concrete practical pathways for consolidating the sense of community for the Chinese
nation.
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