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Research on the Path and Countermeasures of Deep Development of Cultural and Creative

Products in Universities

Xiaolei Huang Zhiyan Ren

Xi’an University, School of Historical Culture and Tourism, Xi’an, Shaanxi, 710065, China

Abstract: Economic development and social progress promote the improvement of artistic creation and the increase in
demand for cultural products, promoting the vigorous development of the cultural and creative industry. Among them, the
development of cultural and creative products in Universities has received more attention. Universities are not only cultural
and creative talent training bases, but also direct promoters of the development and application of campus cultural and creative
products. This study focuses on the progress of early-stage projects and conducts a survey on the after-sales sales of cultural
and creative products to gain a deeper understanding of the current situation and existing problems in the sales of cultural and
creative products in universities. Through cultural enhancement, technological empowerment, cross-border cooperation, after-
sales attention, marketing promotion, and other paths, the development of campus cultural and creative products is deepened,
Propose strategies for developing cultural and creative products, such as creating a campus cultural IP, creating a cultural
experience atmosphere, developing diverse cultural and creative products, and expanding product marketing methods. This
study aims to promote the development of “cultural, scientific, and cultural atmosphere” campus cultural and creative products
to improve quality and efficiency, and provide reference for the in-depth development of campus cultural and creative products
in other universities.
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