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A Critical Discourse Analysis of Western Media's Reports on China's Electric Vehicle
Industry
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Abstract: Based on Critical Discourse Analysis (CDA), this paper followed the Fairclough's three-dimensional model and
analysed 742 reports on China's EV industry, sampled from New York Times, CNN and Fox News from January 2020 to April
2025. The research discovers that, in the text dimension, Chinese brands are constructed as low-price competitors and market
threats, in the discourse practice dimension, the opinions of undesignated experts and American business and political elites
are frequently quoted to reinforce the competing stance and negative impression of Chinese brands, and in the social practice
dimension, a hegemonic pattern of discourse is noticed by which the images of China's EV brands are reconstructed, which
supports American government's trade protectionism. This research reveals the discourse pattern of the US media that serves
the ideological and policy demands during the Sino-US trade conflict, and proposes strategies for Chinese EV enterprises'
international brand building.
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(1) Tesla as grown rapidly in China but is facing
increasingly stiff competition from companies like BYD, which
sells well-regarded cars at lower prices and is the country’ s
No. 1 electric vehicle brand. (2023—01—05 Tesla Sales in China
Slump as Competition Intensifies)

(2) BYD, Tesla’ s main rival, asked a supplier to cut
its prices by 10% next year, in widely circulated screenshots of
a letter dated Tuesday and signed by He Zhiqi, an executive
vice president at the Shenzhen—based company. ( 2024—11-28
Chinas EV price war is so brutal that BYD is trying to pinch its
suppliers )

(3) How China Built BYD, Its Tesla Killer (2024—02—12
How China Built BYD Its Tesla Killer)

3.1.2 #h3& F Ray a0 kA

— R R SHAAL ™ ENT, FHEARKEE
Fo KL, WNEE3E E AR AN b E ) 7
REHARRERS, AIDMAB— M HER NS T RS -
IR Ao EBRARSERIRTDUR I, Wb S A 28
HIE RIIREE, RETh S R % “H &5 (H

PERE (S0) BT X Z FAEH T REBARE
PV BRI E AT Al AT IR RO AS PR BR O 7 S
AR Ry, PR S e W EITE 5, R
EEmi.

(4) BYD still sells mostly cheaper cars with lower range,
while Tesla mostly sells costlier cars with more range. (2024—
02—12 How China uilt BYD Its Tesla Killer)

(5) BYD’ s top—selling passenger vehicles are the Qin
and Song models, which cater to a broad swath of consumers
drawn to the company’ s reputation for affordability. (2025—
03—27 Its the worlds hottest car company You cant buy one in
America)
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Gramrel Collocate of BYD (Log-dice Score)

Collocate of Tesla (Log-dice Score)

modifiers of X .
rival (9.31)

automaker (10.63), manufacturer (10.32), giant (10.11),jmonth (9.72), year (9.62), China (9.27), Europe

(8.82), automaker (8.77)

verbs with X as subject
surpass (8.64)
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Collocate Rank Freq(Scaled) FreqLR FreqL FreqR Range Likelihood Effect
musk 1 1054 74 0 74 42 499.864 6.18
biden 2 1816 37 0 37 25 157.169 4.395
trump 1119 27 0 27 21 123.232 4.639
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(6) “We can’ t build a future that’ s made in America
if we ourselves are dependent on China for the materials that
power the products of today and tomorrow,” Mr. Biden said
at a White House event. (2022—02—22 The US is planning to
boost supply of minerals needed for electric vehicles)

(7) “We can’ t continue to allow China to rape our

’

country,” Mr. Trump said at a rally. “It’ s the greatest theft in
the history of the world.” (2023—11—14 The Rise and Fall of
the Worlds Most Successful Joint Venture)

(8) Elon Musk, the chief executive of Tesla, warned
about the strength of Chinese electric car exports in a company
earnings call in January. “Frankly, I think if there are not trade
barriers established, they will pretty much demolish most other
companies in the world,” he said. (2024—02—12 How China
Built BYD Its Tesla Killer)
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(9) While the Chinese government argues that labor
transter and poverty alleviation programs are aimed at improving
living standards in the region, human rights experts say that they
are also directed at pacifying and indoctrinating the population,
and that Uyghurs and other minority groups there cannot say
no to these programs without fear of detention or punishment.
(2023—07-21 Lawmakers Challenge Ford and Chinese Battery
Partner Over Forced Labor)

(10) Top Chinese government officials have said they
plan to invest in upgrading industries and in promoting more
domestic commerce, and not just flood foreign markets with
manufactured goods like electric vehicles. But economists say
the experience of countries with consumer spending problems
suggests that a wave of Chinese exports is likely. ( 2023—6—28
Can China Export Its Way Out of Its Economic Slump? )
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