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Research on the Construction and Dissemination Strategies of Personal Brands of Intangible
Cultural Heritage Inheritors in Social Media: A Case Study of Jiang Xungian (Jiu Yue)

Tang Lingyu

School of Journalism and Communication, Shanghai University, China Shanghai 200072

Abstract: In the communication field built on various social platforms, the value of the Internet is shifting from traffic
to each individual. As one of the research objects in the field of branding, studying personal branding under the new
social background and media environment is an important development direction for future brand communication
research. This paper takes the short-video blogger "Jiang Xungian (Jiu Yue)" who focuses on intangible cultural heritage
inheritance as the research object to explore her path of building and developing her personal brand on social media.
By analyzing her content strategy, social media utilization, cooperation and cross-border activities, as well as brand
maintenance and management, this paper reveals how Jiang Xungian successfully builds and maintains her personal
brand.

Keywords: Jiang Xungian; Personal brand; Social media; Brand positioning; Intangible cultural heritage
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	社交媒体中非遗传承者个人品牌的构建与传播策略研

究——以江寻千（九月）为例

