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Discussion on the Practice of State owned Enterprise Brand Publicity under the Internet
Background
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Abstract: Adhering to the leadership of the Party and strengthening Party building are the glorious traditions of China's
state-owned enterprises, as well as the spiritual guidance and soul support for enterprise development, and the unique
advantages that help enterprises grow. In this context, the brand of party building has emerged, which is a distinctive
work system formed by party organizations in long-term practice, and can form replicable and promotable work
experience. In order to realize the common development of state-owned enterprises, this paper will actively explore the
practice and development path of state-owned enterprise party building brand publicity under the Internet background,
and conduct in-depth thinking and exploration in combination with the specific case of the "Silk Road Red Star" party
building brand of CCCC Asset Management Xinjiang Regional Management Headquarters (hereinafter referred to as
"Xinjiang Headquarters").
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