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Research on Nanchong Cultural Tourism Brand Construction Driven by the Innovative
Development of Intangible Cultural Heritage: A Case Study of Spring Festival Folk Custom
Revitalization

Zhang Xinyue, Hou Lin

Nanchong vocational college of culture and tourism, China Sichuan Langzhong 637400

Abstract: The inclusion of Spring Festival in the UNESCO Representative List of the Intangible Cultural Heritage of
Humanity presents a strategic opportunity for Nanchong to leverage the Spring Festival folk customs of Langzhong in
advancing its cultural tourism brand development. Taking Langzhong's Spring Festival folk customs as the research
object, this paper systematically examines their cultural foundations and resource endowments, and analyzes the
practical outcomes of Nanchong's Spring Festival cultural tourism brand building. The findings reveal that during the
first holiday season following the successful inscription, Nanchong received 10.536 million tourists, with Langzhong
ranking first among scenic spots in Sichuan on Chinese New Year's Eve with 102,500 visitors. Despite these phased
achievements, the brand building still faces practical challenges including insufficient brand recognition, prominent
seasonal bottlenecks, and the imbalance between preservation and development. The study demonstrates that the
living inheritance of Spring Festival folk customs and the construction of cultural tourism brands should be deeply
integrated, with core cultural symbols serving as the key link connecting the two. Accordingly, this paper constructs
a collaborative promotion path for folk custom revitalization and brand building from three dimensions—cultural
foundation consolidation, experiential product innovation, and multi-stakeholder collaborative governance—with a view
to providing reference for similar regions in building cultural tourism brands based on folk intangible cultural heritage.
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