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Emotional Labor and Consumption Transformation: A Case Study of '"Chicken Cutlet
Brother' in Jingdezhen
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Shanghai Lixin University of Accounting and Finance, China Shanghai 201620

Abstract: Taking the "Chicken Cutlet Brother" in Jingdezhen as the research case, this study explores the monetization
mechanism through which consumers perceive the emotional labor of internet celebrity individual entrepreneurs to
achieve economic gains. Consumers' perception of emotional value is stimulated by three dimensions: emotional
comfort, values, and regional culture. Nevertheless, several dilemmas remain, including low customer repurchase rates,
difficulties in converting personal online traffic into regional economic benefits, and poor sustainability of the single-
operator model. Accordingly, this study proposes strategies such as optimizing the consumption transformation chain
and establishing a long-term operation system to improve the relevant phenomenon. This research provides theoretical
references and practical implications for micro internet celebrity entrepreneurship and the development of local
characteristic street economy.
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