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Research on the Brand Status and Cultivation Pathways of City Leagues in the Guangdong—
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Abstract: The launch of the Yue BA and Yue Chao leagues in 2026 marked a new phase of brand-oriented development
for mass sports events in Guangdong; however, the conversion of event popularity into brand equity still faces deep-
seated challenges. Focusing on the Guangdong-Hong Kong-Macao Greater Bay Area (GBA) city leagues, and drawing
on brand equity and event brand-building theories, this paper systematically analyzes the current state of brand
cultivation and the structural obstacles involved. The study identifies issues such as homogenized brand positioning,
incomplete visual identity systems, fragmented brand communication, and a lack of mechanisms for converting
popularity into brand equity. It proposes a four-dimensional brand cultivation pathway—"cultural rooting, symbolic
construction, mass co-creation, and asset conversion"—which entails centering the brand on Lingnan regional culture,
establishing a unified yet distinctive visual identity system, activating mechanisms for public co-creation, and forging a
link to convert event traffic into brand equity. This research offers a theoretical framework and practical roadmap for the
brand development of GBA city leagues and the construction of a "Sports Bay Area."
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